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# . the respunsﬁt&'-tﬁ&ﬁé’a.[&mhg uproar of consumer communication causes an ex-
pressive trend that from the view point of sociological rather than aesthetic analysis, is
essentially !:nas.e-dén tnEr*r'rEE,Eﬁjt'.r to overcome the communication gap that has been
created. Artists aj;j!-u ﬂ'tuﬂ mgke themselves heard.

. Ho longerclo 51.=;d upnnﬁ'!ﬁf no longer locked in an ivory tower it has built for itself, art
'ﬁHl& yg_sf_-lfat rfﬂ-n by standing up to social changes and devising new trends. The most
meamrtgfuﬁhnps like the researc h carried on in Cittadellarte, operate with an ethical

1mp1||:atlﬁ:n,awhn se ultimate possible aim is a new humanism.




